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Information Update for Lansdowne Business and Professional Association Members

Member News to Peruse

Memorial Day Parade! The Annual Lansdowne Memorial Day Parade
will begin Monday, May 28,9 a.m. at Lansdowne & LaCrosse Avenues.
The parade forms at 8:30 a.m., so feel free to join. Participants include
the Penn Wood High School Band,Albert E.-Wunderlich Post 65, and the
26th Pennsylvania Volunteers Civil War Re-enactment Group.The parade
will end at 9:30 with a flag-raising ceremony and a 21-gun salute.
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Silent Auction a Success Again! Once again, the LBPA’s benefit Silent
Auction and Antique Appraisal was a tremendous success — generating
more than $2,000 for improvements to the business district. Thanks to all of
the generous local merchants who donated their time and effort to make this
evening a repeat success.

Holiday Dance Show! Don Nee of Don’s Dance World has kindly agreed
to have his dancers perform at this year’s Holiday Tree Lighting Ceremony.
If the performance is as good as the jitterbugging and swing dancing
performed by Don and partner at the Silent Auction, everyone attending
should be in for an entertaining night.

New Bank Manager! Alliance Bank has recently named Christopher Gay
Rosen the manager of its branch on 9 East Baltimore Avenue.
Congratulations, Christopher!

Mar-Win Shop-N-Bag has recently completed the first phase of its
renovation project. Work is now underway on the second part of the
project. Expect a grand reopening of the store later this year.

Four Steps to Marketing Success

1. Set your Marketing Strategy Be sure to outline your mission, your goals
and your audience. Determine what special benefits you have to offer cus-
tomers, and choose the most effective way to reach them.

2. Create an Image Work with professionals to get the right words and
graphics to identify you to clients.Make sure the identity fits your strategy.

3. Use the Media Judiciously Can you afford to advertise? Which media
will be most effective? Could public relations work better than advertising to

help you meet your goals? Does the Internet make sense?

4. Review Your Plan Regularly Are you meeting your goals? Should you
change anything? Don’t be afraid to adapt if your initial plan isn’t working..

By Wyn L. Lydecker. Excerpted from www.sbrc.net

Next Meeting:
Elections

What: June LBPA Meeting & Annual
Election of Officers

When: Wednesday, June 13, 7 p.m.
Where: Baltimore Junction Café

242 W. Baltimore Pike, Clifton Heights
Details: Vote for your 2001-2002 LBPA
Officers! Don’t miss this meeting! Food
will be served, menu to follow. Please call
610-623-2091 for details.

“Don’t go arvound,
saying the world owes

youa W The

world owes yow MW
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Mark Twain

Your LBPA Officers

PRESIDENT

Jennifer Hoff ..............c.c.c..... (610) 623-2091
FirsT VICE PRESIDENT

Lewis Rinaman..................... (610) 623-5955
SECOND VICE PRESIDENT

Fran Wayne.......................... (610) 259-6370
SECRETARY

Pat Arone................cccoouuune.. (610) 626-7320
Kelly Biss.............ccoueervanen. (610) 394-2547
TREASURER

Rose Marie Redheffer............ (610) 583-3000

Lansdowne Business & Professional Association
PO Box 12 ¢ Lansdowne, PA 19050
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LBPA Member Spotlight:

Dick Hogg, Inc. Auto Body Repair

Dick Hogg, Inc., is a family-run company located at Berkley
and Ardmore Avenues in Lansdowne. Led by CEO Dick
Hogg and President Randy Hogg — Dick’s son — the com-

pany is celebrating 43 years in business this month.

Dick has devoted his career to automobiles, starting out as a
mechanic before gravitating toward body repair. As a
teenager, Randy hung around the shop often and worked as
a helper during summer vacations from school. This close
contact with his father and the other experts at the shop
gave him a thorough understanding of the business.

The company makes sure that quality is its top priority,
whether repairing and refinishing cars, vans or trucks. They
use state-of-the-art equipment, such as dust collectors, a
down-draft spray booth, and a bake oven, which improves
the quality of the finish and helps it to withstand the ele-
ments. They treat their customers’ vehicles as if they were
their own.

The shop is thoroughly cleaned after every job to ensure
that no debris is allowed to accumulate. Obviously, keeping
things neat and clean in a business that is prone to dirt,
grease and dust takes persistence, but it is the Hoggs’ atten-
tion to their workplace and the quality of their work that
guarantees their customers an impeccable job — every time.
As Dick says, their goal is to “repair the damage so it looks
like it didn’t happen.”

Working with heavy equipment, power tools and hydraulics,
there’s always the potential of danger. Ever safety conscious,
Dick says they insist that their employees observe safety
rules for their own protection — and for the safety of their
customer’s cars. “We’re supposed to take dents out, not put
them in,” he explains.

Each job leaves their shop with a written guarantee —
something that customers have rarely had to use. When
finished, they send each customer home with a small bottle
of touch-up paint — a thoughtful “gift” their customers truly
appreciate.

The business employs three first-class mechanics and
painters, all of them with considerable experience in the

When I'm online, | always check out the LBPA website!
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industry and the company. There has been very little
employee turnover in the company’s history — one current
employee has been with Hogg for 14 years, and the newest
has been there 6 years. Of the last two former employees
the company has had, one retired and the other left the auto
body business entirely.

Dick and Randy run the administrative end of the business —
talking to customers, doing appraisals, ordering parts and
overseeing the quality of work that goes out the door. They
firmly believe that in order to give top-notch service they
must be available to give customers their personal attention,
which doesn’t work well if you're concentrating on pulling a
dent or spraying on a final coat of paint.

Arranging for car rental and providing local pick up and
delivery is part of the personal attention Dick Hogg
customers receive. With the customer’s best interest in
mind, the company keeps all car owners informed of

the progress of their job and lets them know about any
unexpected delays. Not having a car while waiting for
repairs is troublesome to most of us who are used to the
convenience of readily available transportation, plus, the
cost of a rental car can be expensive. That's why Hogg aims
to get the work done fast, as long as it doesn’t compromise
the quality.

About 20 or 30 years ago, Dick Hogg encountered his most
challenging job — a fire engine! The Garretford Drexel Hill
fire company bought a new pumper truck, which arrived
with a major defect. The bodywork in the cab area was
improperly constructed, and the manufacturer offered to pay
for the repairs. Known for his fastidious workmanship, Dick
Hogg was called upon to do the job.

To Dick Hogg, Inc. it’s important to support the community
in which you have your business. Although Dick and Randy
live in Newtown Square, they are longtime LBPA members.
In addition, the company has sponsored a number of
athletic teams in the Lansdowne Boys & Girls Clubs and
they are long time members of the Union AA.

For more information about Dick Hogg Auto Body, call
610-622-0500.

www.ShoplLansdowne.com




